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	Research Focus Area
	Sustainability Marketing and business practices

	Short description
	The domain of Sustainability Marketing and business practices emerged due to recent business and climate crisis resulted in the growing concern for the sustainability. Organizations are not aloof of these changes as they are trying to incorporate these environmental and social issues in their practices. It is important to understand that the sustainability marketing as departure from profit-oriented conventional marketing and business practices. 
This focus area  explores, investigates and covers Green marketing; Cause-related marketing; Marketing and Society; sustainability orientation and practices of organizations (public and private sector); Sustainable consumption and the role of Sustainable Development Goals (SDG)’s in the areas of food, water, and energy consumption; Sustainable consumer behaviour and practices like collaborative consumption, sharing economy, and circular economy; Consumer policy and sustainability (SDG 12); sustainable tourism; SDG 4 and sustainability management education.
Besides the main areas, collaborative co-supervision is provided in research in the areas of Sustainable project management and Sustainable supply chain area.

	Supervision Team

	Name
	Email
	Academic Profile
	Capacity

	Professor Neha Purushottam
	purusn@unisa.ac.za
	Academic Qualifications:
PhD (Management Studies), 
MBA (specialization in Marketing)
MA (Economics).
Experience:
Professor Neha Purushottam is a Full Professor in the department of Strategy and Marketing at Graduate School of Business Leadership, University of South Africa. She has strong interest in sustainability and sustainable development. Through upper mentioned focus areas, her work mainly belongs to SDG 12 (Sustainable Consumption and Production) and to SDG 4 (Quality Education). In these areas, her twenty plus years of work experience is comprised of tuition, research, publications, academic citizenships, community engagements and corporate consulting projects.
Since 2013, five of her research students’ won various awards at UNISA Research and Innovation Showcase.
As a young and avid researcher, she has authored several articles, book chapters and case studies in many international publications. 
Professional Affiliations: 
She is associated with PRME Climate Change Working Group, SCORAI (Sustainable Consumption Research and Action Initiative),  The European Roundtable for Sustainable Consumption and Production (ERSCP), Public policy and Sustainable marketing special interest group (SIG) of American Marketing Association (USA), International Academy of African Business and Development (IAABD) Canada).
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	Reading: Subject Field

	· Andreasen, Alan R. "Social marketing: its definition and domain." Journal of public policy & marketing (1994): 108-114.
· Belz, F. and Peattie, K. (2012). Sustainability Marketing (2nd Ed.). United Kingdom: John Wiely & Sons Ltd.
· Charter, M. and Polonsky, M.J. (eds) (1999) Greener Marketing: A Global Perspective on Greening Marketing Practice. Sheffield Greenleaf.
· Crane, A. (1998) Exploring green alliances. Journal of Marketing Management 14(6), 559–79.
· Davis, J.J. (1991) A blueprint for green marketing. Journal of Business Strategy 12(4), 14–17
· Kilbourne, W. (1998) Green marketing: a theoretical perspective. Journal of Marketing Management 14(6), 641–56.
· Kilbourne, W., McDonagh, P. and Prothero, A. (1997) Sustainable consumption and the quality of life: a macromarketing challenge to the dominant social paradigm. Journal of Macromarketing 17(1), 4–24.
· Kilbourne, W. & Pickett, G. (2008), “How materialism affects environmental beliefs, concern, and environmentally responsible behavior”, Journal of Business Research, 61(9), 885-893.
· Kotler, Philip, and Gerald Zaltman. "Social marketing: an approach to planned social change." The Journal of Marketing (1971): 3-12.
· Ledwaba, L. and Purushottam, N. (2018). A preliminary exploration of cause related marketing practices in the South African retail sector. 19th International Academy of African Business and Development Conference Proceedings. Sustainable African Development and Self Reliance: Building Economic Bridges in a Multi-Polar World. Durban: South Africa, 376-385.  (ISBN: 978-0-620-79641-5).
· Peattie, K. & Collins, A. (2009). Guest editorial: perspectives on sustainable consumption. International Journal of Consumer Studies, 33, 107–112.
· Purushottam N., Rwelamila P.D., Ncube O. (2021) Fostering Sustainable Development in Africa Through Multidisciplinary Management Education: The Case of Sustainability Marketing Knowledge-Base. In: Leal Filho W., Pretorius R., de Sousa L.O. (eds) Sustainable Development in Africa. World Sustainability Series. Springer, Cham. https://doi.org/10.1007/978-3-030-74693-3_17
· Purushottam, N. (2022). Consumer Ageism Towards the Older Population: Exploring Avenues for Sustainability Marketing. In A. Gbadamosi (Eds.), Critical Perspectives on Diversity, Equity, and Inclusion in Marketing (pp. 238-250). IGI Global. https://0-doi-org.oasis.unisa.ac.za/10.4018/978-1-6684-3590-8.ch014
· Purushottam, N. (2019). Expanding research agenda for Sustainable Consumption and Social institutions- A case of South Africa (Chapter 13). In A. Gbadamosi (Ed.), Exploring the Dynamics of Consumerism in Developing Nations (pp. 284-300). Hershey, PA: Business Science Reference. DOI: 10.4018/978-1-5225-7906-9. 
· Purushottam, N. & Rwelamila, P.D. (2016). Managing environmental collaborations at business schools by projects: Possibilities and a way forward in Spring, A. & Rwelamila, PD (ed). Governance and Business Policies: towards Sustainable African Business Development, Proceedings 17th International Academy of African Business and Development Conference Proceedings, Arusha: Tanzania, 610-618 (ISBN: 978-0-620-70935-4). 
· Purushottam, N. (June 2014). Sustainable consumption and emerging markets: challenges and pathways. The Business & Management Review, Vol. 5, Issue 1, 169-176. [ISSN 2047-2854 (Print) ISSN 2047-2862 (Online)].
· Purushottam, N. (2013). Sustainability and Marketing Education: Emerging Research Themes in Soliman, K. (ed.). Vision 2020: Innovation, Development Sustainability, and Economic Growth. Proceedings of 21th International Business Information Management Association conference, IBIMA USA: Vienna, Austria, 600-605. (ISBN: 978-0-9860419-0-7). 
· Rwelamila P M D & Purushottam, N (2015). Green campus initiatives as projects: Can creating conducive internal university project environment a key to success? In: Raidén, A B and Aboagye Nimo, E (Eds) Proceedings 31st Annual ARCOM Conference, Association of Researchers in Construction Management, UK: Lincoln, 367-376. (ISBN: 978-0-9552390-9-0 (2 vols). 
· Young, William, et al. "Sustainable consumption: green consumer behaviour when purchasing products." Sustainable Development 18.1 (2010): 20-31.

	Reading: Research Methodology

	Bergmann, M., et al. (2021). Transdisciplinary sustainability research in real-world labs: success factors and methods for change. Sustainability Science, 16, 541-564.
Fazey, I., et al. (2018). Ten essentials for action-oriented and second order energy transitions, transformations and climate change research. Energy Research & Social Science, 40, 54-70.
Malhotra, N.K., (2018). Marketing research: An applied orientation. 7Th edition. Pearson education.
Wiek, A., & Lang, D. J. (2016). Transformational sustainability research methodology. Sustainability science: An introduction, 31-41.
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